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$28+ Billion 

that’s with a “B” 



3,900 

VC deals in 2013 



1,900 

# seed/early stage deals 





1,900 

# lottery millionares in US each year 



Source:  http://theyec.org/making-sense-of-the-jobs-act-and-crowdfunding-infographic/ 



STUDENT 

ENTREPRENEURSHIP 



• Friends and Family 

• $50B Annually 

• Idea stage 
< $20k 

• Grants 

• $3B Annually 

• Idea, Seed 
$5k - $50k 

• Accredited Angel Investors 

• $20B-$30B Annually 

• Seed, Startup 
$100k - $150k 

• Super Angels 

• $0.2B Annually 

• Startup, Early+ 
$250k - $1.5M 

• Venture Capital 

• $29B Annually 

• Startup+, Later Stage 

 

$5M- $50M+ 

Funding Options for Entrepreneurial Startups 



Crowdfunding 

Crowdfunding 
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       WHAT IS CROWDFUNDING? 



The safety of crowds 

The passion of crowds 

The wisdom of the crowds 

Collective Intelligence   



Crowd FUNDING: (1) 

soliciting & collecting  

relatively small amounts of money (“funding”)  

from a large number of people (“the crowd”) 



Crowd FUNDING: (2) 

many individuals (the crowd)  

coming together to support*  ideas**  

by other individuals and organizations.  

Support = Funding, feedback, expertise, connections and more  

Ideas = concepts, projects, products, activities, services,, causes, events etc … 



 Source – http;//crowdfunder.com 

“kinda-sorta” legal in US – Sept 23rd 2013 





COMPONENTS OF 

CROWDFUNDING 



KICKSTARTER MODEL 

Rewards-Based, Contribution 

Crowdfunding 









ALL OR NOTHING 



Perks & 

Rewards 



Updates (and Blogging) 



Updates (and Blogging) 



Comments & Engagement 









INTEGRATING CROWDFUNDING INTO 

ENTREPRENEURSHIP TEACHING 



Skillsets for Successful Crowdfunding 

Live Campaign 

Social Media Marketing Sales Affiliate Marketing 

Rewards/Perks 

Target Marketing Sales Vendors/Suppliers 

Video 

Prototyping, Product Dev Marketing, Pitching 

Funding Goal 

Financials/Forecasting Product, Production, Operations 

Campaign Description 

Business Planning Marketing 



Pedagogical Implications 

 4-6 weeks planning, 4-8 weeks campaign 

 Diverse Skillsets & Activities (teamwork) 

 Discrete Skillsets, Specific Outcomes 

 Video demonstrates MVP & Pitching 

 Immediate market validation, customer 
feedback 

 Many examples of successes, failures 

 Gets students out of the classroom - engaged 

 Much more. 
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